
NCS CREDIT BRAND 

GUIDELINES

WELCOME01 

CONTACT
NCScredit.com 
800-826-5256

ADDRESS
729 Miner Road
Highland Hts., OH 44143



WELCOME

LOGO
02 

The symbol has three colors that represent 
the three main service groups at NCS Credit. 
The slogan is “From Protection to Collection” 
and appears only with the horizontal version, 
when sizing and space permits.

V
E

R
T

IC
A

L
COLOR LOGO | DARK & WHITE BLACK & WHITE LOGO



LOGO PADDING
Padding, also known as white space, is 
the empty space between and around 
individual elements of a page layout.
It is used to allow visual breathing space.

02.01 LOGO HORIZONTAL
+ COMPANY SLOGAN

COLOR LOGO | DARK & WHITE BLACK & WHITE LOGO



COLOR
03 

Color can hold an immense amount of power over us. 
Here we outline exactly how color should be applied  
in all communications, both digitally and in print.
 
There are five colors that represent all NCS Credit 
services. Gold represents Education and Resources; 
Orange represents our Collection Services; Green 
represents Notice and Mechanic’s Lien Services;  
Blue represents UCC Services, and Purple represents 
Lien Finder. Dark blue (appears almost Charcoal Grey) 
is used as a secondary color. Black can be used for 
contrast and depth.

These are the brand colors that should be used for 
any NCS Credit print and digital applications.

CMYK: 0, 61, 97, 0
RGB: 245, 128, 37 
Hex: #F58025

CMYK: 8, 24, 80, 0
RGB: 235, 191, 81 
Hex: #EBBF51

CMYK: 100, 0, 100, 0 
RGB: 0, 166, 81 
Hex: #00A651

CMYK: 100, 0, 0, 0
RGB: 0, 174, 239  
Hex: #00AEEF

CMYK: 75, 100, 0, 0
RGB: 102, 45, 145 
Hex: #662D91

CMYK: 84, 68, 55, 56
RGB: 33, 47, 57 
Hex: #212F39



04 
TYPOGRAPHY
These are the guidelines for the brand fonts that should be used, as
well as secondary Microsoft Office substitutes. We recommend 
downloading Raleway, since it is a free Google font and easily
accessible. Please follow these guidelines on how to use the 
fonts to create a hierarchy for any print or digital communication.



04.01 TYPE

Website : Sanchez, Raleway |Headline|, Open Sans |body copy|

Ads and Social Media : Raleway

Print : Sanchez |Headline|, Raleway |body copy|

PowerPoint Presentations : Franklin Gothic Demi Con |Headline|,  
Franklin Gothic Book |body copy|

Alternative | All-Purpose Fonts : Myriad, Open Sans, Azo Sans

Icons and Symbols : Font Awesome

Raleway

Aa
Bold
ABCDEFGHIGKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

Medium
ABCDEFGHIGKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

Sanchez

Aa
Regular
ABCDEFGHIGKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789

Italic
ABCDEFGHIGKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
0123456789



04.02 SYMBOLS & ICONS

Font Awesome

SYMBOLS - CORE VALUES

                          

                          

                         

                     
Visit https://fontawesome.com/icons and search for these common NCS Credit symbols:
Search “Construction” | Filter > Solid > Regular
Search “Dollar” | Filter > Solid > Regular
Search “Lock” | Filter > Solid > Regular

Below is a sample of the icons used as a representation of the company Core Values. 
When using icons, keep them all the same size, and spacing. Scale so they can be 
consistent. 

COMMUNITYINQUISITIVECONSCIENTIOUSDETERMINED



05 
IMAGERY
The images used to represent a brand matter! In many ways 
they are just as important as the copy and design. Images help 
clients and  prospects connect to the brand. It is a way for them 
to quickly understand and envision their future with NCS Credit.



05.01 BRAND IMAGES

Each person represents a service group at NCS Credit. The ideal persona used by 
NCS Credit is a middle-age woman or man, professional in business casual attire 
or casual, depending on which service group is being represented.

EDUCATION
& RESOURCES

LIENFINDER

COLLECTION
SERVICES

UCC
SERVICES

NOTICE &
MECHANIC’S LIEN SERVICES



06 
PRINT 
Follow these guidelines and recommendations for how to use the  
NCS Credit brand in print communication. Before finalizing any  
new print piece, please share with Marketing for final approval,  
so the brand will be consistent across all communication.

01.   Business Card

02.   Envelope and Stationary

03.   Folder

04.   Sell Sheets / Fee Schedules

05.   Brochure



06.01 BUSINESS CARDS

BACK FRONT 

Font : Azo Sans

Font Size : Header - 15pt Text - 8pt

Symbols : Font Awesome



06.02 ENVELOPE AND STATIONARY

01. Envelope 02.Stationary



06.03 FOLDER



06.04 SELL SHEETS



06.04 FEE SCHEDULES



06.05 BROCHURE


